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Some numbers

- 901 millon monthly users worldwide

- 504 million daily users

- 302 millions pictures uploaded every day

- 2 billon ”likes” per day

- 125 billion friendships
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Some more numbers

- 85% Chile, Turkey, and Venezuela

- 60% India, the United Kingdom and the United States

- 30%-40% Brazil and Germany

- 20% Japan, Russia, and South Korea

- 0% China
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Five challenges

1. Advertising

2. Facial recognition

3. Identity management

4. Big data 

5. The unknown future
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Facial recognition
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Facial recognition

- From a name to a face = yesterdays technology

- But what about the other way around?

- http://www.eiendomsmegler1.no/vikingulf/
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How does this challenge privacy? 

- Why not try a facial search?

- Advertising based on a persons look, color, dress code…..
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Identity management
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Identity management

- Facebook keeps user name and password for up to 1 billion 
people

- Identity management is, and will be, a sought after
commodity

- Norway – post 22nd July 2011 

20.10.2012 Side 17



Big Data?

• Place together/group and analyse huge amounts of 
data 

• Collected from different sources

• The purpose of the analyse is to identify and predict 

• Find new connections and new patterns 

• Some only to be found by machines, not humans
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How to use Big Data?

• Prevent epidemics

• Search patterns; analysing search words like fever, flu, 
cough, pain can predict a coming epidemic better then the
medical report system

• Improve and increase the efficiency in the health sector

• Identify patterns that can improve the general health
conditions in the population; journals, genetic data, health
registers etc

• Exposure for overweight, alcoholism, MS and cancer 
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Facebook is a big company company

- No company in the history has collected as much
information about the worlds population

- Facebook has a team of academic, social engineers to 
analyse trends not yet spotted by the human brain
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Some examples

- Gross national happiness

- Peoples social behaviour when entering or leaving a 
relationship

- What kind of music do they listen to?

- What do they ”like”

------of course to be used as an instrument to show the person the
correct ad. 

- Any person at the globe is just six degrees of seperation
from each other?

- Organ donation and political behaviour
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The combination Facebook + big data is a very powerful

tool
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How does this challenge privacy

- Extremely targeted advertising

- Influence on peoples moral, political and ethical decisions

- Lack of transparency

- Lack of information

- How to exercise your rights to information and access to 
your information when there are such huge amounts of data 
concerned
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How does this challenge privacy?  

- Lack of trust? 

- Increace the willingness to move freely on the internet? 

- Chilling effect? 
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So what are we facing?

- A company who is managing the identity to more then a 
billion people

- Keeping houndreds of billion pictures that will be explored
commercially

- In detail analyzing our behaviour

- Knowing more about us then we do ourself? 

- And we’re still in the start of the age of the social networks
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